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Why Use WordPress

So, you’re ready to start creating a website and are deciding on which 
platform or CMS (Content Management System) to use.


It depends on your needs.  

 There’s plenty of platforms to choose from including:

๏ Shopify,

๏ Wix,

๏ Squarespace,

๏ Drupal,

๏ Magento,

๏ Etc.


I find that WordPress works well for most purposes.  

It is great for scaling up your website, is easily customisable, and is SEO-
friendly - this means you can easily edit most areas to help you get seen by 
search engines. 


WordPress is incredibly popular. 

WordPress is by far the most popular CMS on the market, and for a good 
reason. It is free to install, deploy, and upgrade, and there are thousands of 
plugins and templates to help provide your website with a flexible and 
adequate interface for your customers. Plus, you don’t need much (or any) 
development time and costs in most cases. 


But as with anything, WordPress can be daunting to use as you first log in; 
that’s where this guide comes in handy.


Let’s crack into it.  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WordPress Overview 

First of all, this guide assumes you have set up your WordPress account, and 
you’re now ready to log in to your dashboard and start adding content / 
making changes.


If you still need to download WordPress and install it on your server, you can 
do this here: https://wordpress.org/download/ or ask your developer / 
website administrator to do this. 


This guide is designed to walk you through some of the critical features of 
your new WordPress website so you can start using it to the best of your 
ability.  


Other Resources

I’ve tried to cover everything you’ll need to help get you started, and there 
may be some additional information you’d like, or maybe you learn better 
with videos.  


If so, I find the following are great places to start: 


๏ https://en.support.wordpress.com/video-tutorials/get-started/  

๏ https://learn.wordpress.com/get-started/


https://wordpress.org/download/
https://en.support.wordpress.com/video-tutorials/get-started/
https://learn.wordpress.com/get-started/
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How to Log In 

To log in to WordPress, in most cases, you can navigate to your dashboard 
using the URL below:


https://www.yourdomain.com/wp-admin. 


Remember to replace yourdomain.com with your own website’s 
domain.  

The critical part is the /wp-admin. 


It is possible to change this later, but for most websites - especially when 
you are just starting - you would reach the login screen in this way. 


You will then see this screen: 


You can then enter your email address and password to log in.


You should have set up your username and password during the initial 
installation (or your developer / website administrator will have done this for 
you). 


https://www.yourdomain.com/wp-admin
http://yourdomain.com
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The Dashboard 

After you’ve logged in, WordPress will take you to the Dashboard. From here, 
you can see an overview of your website, from basic statistics to the latest 
posts and comments, etc.


Each Dashboard is different depending on the set-up of your website. You 
can personalise this to meet your needs. 


The black panel on the right is known as the Dashboard Navigation. This is 
usually visible from most pages and allows you to find your way around 
WordPress.
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Creating a New Page 

Pages are designed for static content, i.e. the main pages of 
your website containing important content that isn’t 
intended to change very often.


Selecting Pages from the Navigation menu allows you to 
see all of the pages that have currently been created.

Or navigate to Dashboard > Pages.


You can edit these from here by clicking the ‘Edit’ option 
under the name of each page. 

Should you wish to delete a page, click ‘Trash’.




We will be focusing on 
adding new pages.. For 
this, select Add New. 

Or navigate to 
Dashboard 
> Pages > Add New.


Add the title of your page 
to the top, e.g. 
HomePage or About 
Page etc. 


The Permalink section will be automatically generated based on what you 
enter in the title. You can change this by clicking Edit and changing the text 
accordingly; however, this should match the title as much as possible. 


We’re now ready to add the main content to the page. 
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Paragraphs and Forma"ing




You can click in the large white area to begin adding your main text. You can 
type anything you’d like here in the same way you would with a standard 
word document. 


This toolbar is also very similar to a word document and allows you to add 
formatting to your document. 


The main difference is the Paragraph menu. When you click on this, it will 
look similar to the image on the left. 


This is what each of these options mean: 

Paragraph - Paragraph text should be used for your 
main body text. This can use the toolbar to make this 
text bold, italic, or add bullet points, numbers, quotes 
(which will indent the text), position your text justified to 
the left, centred, or justified to the right, add links, 
remove links and add a read more line. 
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Heading 1 - This can vary slightly depending on the theme setup, but for 
most cases, the title that you entered at the top will be used as your Heading 
1 (H1), so you may not need to use this. 


Heading 2 - The H2 is what you can use for your main heading. So, if you 
are creating an About Page, your H2 could be Who We Are or something 
similar. You should only have 1 H2.


Heading 3 - Any subsequent headings under your H2 should be H3. You can 
have multiple H3s.


Heading 4 - Any further sub-headings should be H4.


Heading 5 - Further sub-headings can be H5.


Heading 6 - Further sub-headings can be H6.


Why does all of this matter?  
 
Good question. 


Choosing your headings and 
setting them out according 
to their importance DOES 
matter as it helps Google 
understand your content 
and its hierarchy.  


Headings are one of the 
factors that helps them to 
understand and eventually 
rank content.
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The Add Media option on the toolbar allows you to 
upload images and video and add them to your page. 
You can either choose to use an already uploaded 
image or add a new one.


This will work the same way for Posts too.  

Publishing and Page A"ributes

Each website can vary depending on how it has been set up and built, but 
the following will explain what each of the typical elements you could find 
down the right of your page means. 


The Publish section on the top right allows you to publish the page when 
you’re done editing, or you can save it as a draft so you can come back at a 
later date or schedule the page to be published at a specific time and date.


Preview allows you to see what the page would look like when it goes live. 
It’s a good idea to test that everything looks as it should.  


In most cases, the template section can be left as the default. An example 
of where you might need to change the template would be the Contact page, 
where you might want this to be laid out differently. The template you choose 
determines how the page will look and how your content will be displayed.  


The Parent Page option allows you to create a hierarchy. For example, you 
could make this new page with additional pages under it. There are no limits 
to how many levels you can nest pages.


Hierarchy is essential for creating your website architecture so Google can 
understand your most important and least important pages on your website.  
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A typical example could be yourdomain.com/
locations/manchester. In this case, the parent 
page of Manchester would be the locations page. 


The Order box allows you to order your page 
numerically. Pages are usually ordered 
alphabetically, but you can choose your order by 
entering a number in this field.


Featured images will display at the top of the 
page (depending on the design of your website). 
It is also the image that will show in a preview 
when your page is shared on social media.


 

http://yourdomain.com/locations/manchester
http://yourdomain.com/locations/manchester
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Creating a New Post 

Posts are what make up the blog aspect of your site. They 
generally contain news or updates and are listed in 
reverse chronological order and tagged and categorised 
as needed.


Selecting Posts from the Navigation menu allows you to 
see all of the posts that have been created. You’ll notice 
that this looks similar to the pages section.

Navigate to Dashboard > Posts.


Existing posts can be edited and deleted as needed from here, too, by 
choosing the necessary option under the name of each post. These will 
appear as you hover over each item.


Adding a title and body text works in much the same way as previously, and 
you’ll notice that the toolbar is similar too. You can also add images in the 
same way as we did with Pages.  


Select Add New to create a new post,  this looks similar to the pages 
section, but there are some differences. 

Navigate to Dashboard > Posts > Add New.
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You can add your main content in the same way as you do with Pages. This 
is where you would add your content for each blog post.


Publishing and Post A"ributes

The Publish section on the top right allows you to publish the post, save it 
as a draft, schedule it to be published at a specific time and date, and 
preview how it’ll look.


The Status will show if the post has been published, saved as a draft, 
pending review, or if it’s scheduled.  


Visibility determines which visitors will be able to see your post. 


The following sections are for Categories and Tags assigned to your 
WordPress post, which helps both yourselves and users determine what 
content is about and makes it easier to find. Select those as appropriate and 
enter new ones as needed.
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Editing the Menus 

To edit the main menu on the website, select the 
Appearance option in the Navigation menu. 

Then click ‘Menus’.

Navigate to Dashboard > Appearance > Menus.


Depending on your set-up, you may have more than one 
menu created. For example, you could have a smaller 
menu in your website footer, displaying your terms and 
conditions and privacy policy, etc.


Make sure you select the correct menu if this is the case using the drop-
down menu. 




Items can be added by 
selecting the ‘Add Items’ 
button, which can be 
found on the left. 


The pages you wish to 
add can then be added to 
your main menu. 
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The Navigation label is the text that will be displayed in the menu. 


To add an item as a drop-down, drag the item to indent this under to make it 
a sub-item. This is shown in the image above.




If for any reason you cannot see the option 
to add the page you’d like to the menu, or 
if you’d like to add an external link, you 
can add this as a Custom Link by copying 
and pasting the link in and naming the 
page as appropriate.


When you’ve made your changes, 
remember to select Publish / Save Menu 
in the top corner of the menu. 
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Contact Forms 

Your contact forms, including any newsletter signups etc., are controlled 
from the same place. Depending on how your website is built, you can 
access this from the Contact section on the navigation menu. 


If your website uses Gravity Forms, or something similar, then this may say 
‘Forms’ instead of ‘Contact’.


Contact Form 7

You can install Contact Form 7 and find out more information on their official 
website. 


Most WordPress 
websites use this, so I 
will explain how to set 
them up and use them 
here.


Firstly, navigate to 
Dashboard 
> Contact > Contact 
Forms > Edit. 


Once here, you can create new contact forms for different parts of your 
website and edit the existing ones via the Edit option:


https://wordpress.org/plugins/contact-form-7/
http://contactform7.com/docs/
http://contactform7.com/docs/
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Configuration 
The settings you’ll need to 
define are in the Mail tab; 
ultimately you want to end up 
with something similar to this:


Let’s look at what each field 

means: 

To: All submitted forms will be 
sent to the email address 
specified here. Enter the email 
address you want to receive any 
messages into.


From: The server will be using 
this email address to send you 
contact form emails. 
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It should be a valid existing email address. I find it works well to enter your 
same admin email address as the To field.


Subject: In this field, you can specify the subject of the contact form email if 
you would like it to be the same one each time. By entering [your-subject], 
you allow your customer to enter their subject in their message. 


Additional headers: Here, you can specify any other email headers which 
will be added to the contact form email. For example, the Reply-To field 
added by default allows you to respond to the visitor’s email address by 
pressing the Reply button.


File attachments: You can enable attachments for your contact form so that 
the visitor can send you files in the submitted email. Entering [your-file] will 
allow users to upload one file of any type. If you only want users to send you 
PDF files, you could use [file your-file filetypes:pdf].  


Find specific information on setting this up on the CF7 website.


It’s not mandatory to set up your Mail settings first, as we have done here, 
but doing it this way means the hard part is out of the way. 


Creating a Form 

Now you can navigate back to the Form tab and then scroll down to the 
white text area. Here you can edit the new contact form template.


Your website template will define the various fields that will appear on your 
form.


https://contactform7.com/file-uploading-and-attachment/


Page  of 19 40



By default, Contact Form 7 adds several fields to new forms, including 
name, email, subject, message, and send. More than likely, you will want to 
keep all of these fields.


However, you may want to add extra fields, depending on your site’s needs. 
To do this, you can select the appropriate tag-generator button to generate 
the correct form-tag. For example, to add a URL field, you click on 
the URL button above the white text area.


You can now add as many extra fields as needed for your site’s contact 
form. Remember to click Save at the bottom of the page when you have 
finished.
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Using the Form on your Website 

The last step in the process is to insert the contact form into a page or post 
on your WordPress website.


Select Contact > Contact Forms. Then copy the shortcode next to the form 
that you want to add to your site.


Then, open the page or post where you would like to insert the contact form. 
Paste the shortcode in the text area of the post editor where you would like 
the contact form displayed.


Preview the page, and if you are happy with the results, click Publish. Once 
your contact form has gone live, test it to check it is working. 


Your contact form response should be sent directly to the email address 
you specified in the Mail settings.  

If your inbox remains empty, check your spam/junk mail first.  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Website Users 

Separate accounts can be created on WordPress for each staff member at 
your company if needed. This is useful because it allows you to see who is 
making which changes and determining who has access to which area of the 
website.  


We can see all current users 
from the ‘Users’ option in the 
main navigation menu.


New users can be added by 
clicking ‘Add New’ from the 
top of the screen.

Navigate to Dashboard 
> Users > Add New.


In doing so, you will be asked 
to enter a username and email 
address (which are 
mandatory), and you also have 
the option of joining their first 
and last names and their 
website (all of which are 
optional).


You can also set their 
password, which they can 
then change later on as 
needed when they set up their 
account.
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You can also set the level of access you want this new individual to have.


Let’s take a look at what each of these means: 

๏ Administrator - has access to everything. They can also create, edit 
and delete any content, manage plugins and themes, delete other user 
accounts. 


๏ Editor - generally responsible for managing content and their access 
includes creating, editing and delete any content, moderate comments, 
and managing categories and links. 


๏ Author - cannot edit pages or other people’s content. They can create, 
edit, delete and publish their posts (and upload media files).  


๏ Contributor - This is quite limited. They can only read posts, as well as 
deleting and editing their posts. Cannot publish posts or upload media 
files. 


๏ Subscriber - can only read posts on the site. 

๏ SEO Manager - Can manage settings of the Yoast SEO plugin, 

including redirects and more. 

๏ SEO Editor - Can make changes to the metadata but cannot edit 

redirects. 


In most cases, you will not need the SEO user roles or the contributor, but it 
is helpful to know their access should you feel the need in the future.


Your website may also have additional user roles set up, but these are the 
typical / most common user roles. 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Plugins 

Plugins are handy tools that provide additional functionality to your website. 


To install a plugin, you need to download the plugins into your website 
admin.


Firstly, navigate to Plugins > Add New.


This area is known as the plugin archive. Here you can search for whatever 
you need, and you’ll find lots of plugins that will help you do just that. For 
example, if you type in “SEO”, then Yoast would be one of the first results 
you see. 


Equally, if you want a plugin to help you compress images you upload, you’ll 
find lots to help you. 
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Here are some common types of plugins that websites use:

๏ Newsletter signups and management,

๏ Spell check,

๏ Security, 

๏ Creating backups, 

๏ Caching (helps load time), 

๏ Creating raffles and giveaways,

๏ Maintenance mode,

๏ G Suite integration (Google Docs and Sheets etc),

๏ Live Chat,

๏ eCommerce management,

๏ Block spam comments. 


Once you’ve searched for what you need, it’s not as simple as choosing the 
first plugin you find. 


What to look out for before choosing a Plugin 
What is the star rating? 5 is the max. 


How many reviews does it have? The more, the merrier. 


How many active installs are there? How many other websites are 
using this? The more, the merrier. 

When was it last updated? Ideally, your plugin should be updated and 
maintained regularly.  

Is it compatible with your version of WordPress? Must be compatible. 


Does it do what you want? Click on the plugin and read about what it 
does. Please don’t assume that it will automatically do what you want.  

Does it look as you’d want? Is it editable? Check the screenshots and 
description to find out more. 


Double-check the installation instructions. Most are simple and easy to 
install, but some do require additional steps.
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Once you’ve done all of this and you’re happy, you can click the ‘Install 
Now’ button.


The plugin will then install, and then you’ll typically be asked to Activate the 
plugin. 


If there are any settings that you need to change, then you can click the 
plugin itself to do so. With many others, you may be able to start using it. 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Yoast SEO 

We talked about this briefly above, but here we’ll go into some detail about 
the basics of this plugin. For full details, see my comprehensive Yoast SEO 
Guide.


By installing the Yoast SEO plugin, you will easily edit the page and post 
titles, keywords and meta descriptions of your content to help with search 

engine optimisation.


Although this is not compulsory, it is a plugin that I would 
recommend using as it will make managing your SEO 
(search engine optimisation) much more straightforward.


Once installed, you will see Yoast appear in the navigation 
menu, and this is where you can control the overall 
settings.


Navigate to Dashboard > Yoast.


First Time Configuration

The first time you navigate here you will see a notice for First Time 
Configuration. Click the “configuration wizard” link to be guided through this. 




Page  of 27 40

Follow the instructions in the wizard to be guided through and set Yoast SEO 
up correctly for your website. 


On the first page of the wizard, click Configure Yoast SEO.


Yoast SEO Meta Box

The Yoast SEO meta box is where you’ll use the plugin the most. It helps by:

๏ Analysing the content for its SEO quality and readability,

๏ Configuring settings for how your content works / looks in Google.


This meta box appears underneath the WordPress editor in your Posts and 
Pages (the exact location may depend on your other plugins and themes in 
your website). 


For this guide, we will be focusing on the first tab within the meta box - this 
is the one with the ‘traffic light’ icon on the left. 


In this above example, we can see that the page's name is Home, which is 
not SEO friendly and does not provide information that would entice users to 
click on your website.
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It would be worth changing this to something that describes the purpose of 
the website. For example, if the website were solely to promote this guide, 
I'd perhaps go with something along the lines of: "Learn How to Use 
WordPress | Nikki Halliwell". 


This would help the user understand the page's content and what it's about, 
and the name of the website itself, "Nikki Halliwell, "is suitable for 
establishing recognition and trust with my brand name. 


To edit this area, click the 'Edit Snippet' button. 


You can also edit the meta description here. The meta description should be 
something descriptive that includes more detail about the page. Again, for 
the example website of promoting this guide, I would consider a description 
similar to "WordPress is one of the most popular systems for managing your 
website. Learn how to use it and start making the most of your website."


The 'Focus Keyword' or 'Focus Keyphrase' is where you would set the 
page's main topic, such as "WordPress guide".  



This then works on a traffic light system, 
and Yoast will make recommendations 
on changes you can make to improve 
the optimisation of your page. This could 
include things like making sure your 
keyword is included in your meta 
description. 


Improvements in red are what Yoast deems to be most important, yellow 
would be "nice to haves", and green items are things you are doing well.


Do not fall into the trap of trying to get a green light on every item. This could 
be over-optimisation, and you could be harming your website by doing so. 
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Remember that you are not optimising for Google; you need to optimise for 
the audience. This means, even if Yoast is telling you to make a particular 
change, but if you don’t think it would make sense for a reader, leave it 
alone. 


Seriously, it’s OK to ignore SOME recommendations from Yoast. 


My rule of thumb, is 
that as long as the 
‘overall’ light 
is green then I’m 
doing a good job. 


The fact that every 
item is not green,  
will NOT harm your 
SEO. 
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The Best Tools to Make use Of

Yoast SEO - https://en-gb.wordpress.org/plugins/wordpress-seo/  

Yoast SEO is the go-to standard for many websites when it comes to helping 
with SEO. We mentioned this earlier, but it does make a difference. 


It is free for the basic version, but they offer a paid Premium option that 
comes with additional features, including the ability to manage your broken 
links and add redirects. 


Google Analytics -https://analytics.google.com/analytics/web/  

Google Analytics is a free web analytics service offered by Google. It allows 
you to track website traffic and user behaviour. It is an invaluable tool that 
your website can’t afford not to use. What’s more, it’s completely free.


Once you’ve signed up to Google Analytics, you need to add it to your 
website for it to work - you need to add the tracking code so that your 
website and the software can ‘talk’ to each other. There are a couple of ways 
to do this, including manual implementation, using a plugin to add the code 
for you, or adding it via Google Tag Manager.


Google Search Console - https://search.google.com/search-
console/welcome  

Google Search Console is another web service provided by Google. The 
difference here is that it allows you to check the indexing status of your web 
pages (in short, if your content isn’t indexed, then it will not show up in 
search results). There are warnings and errors that you should monitor and 
update to help Google make sense of your website. 


https://en-gb.wordpress.org/plugins/wordpress-seo/
https://analytics.google.com/analytics/web/
https://search.google.com/search-console/welcome
https://search.google.com/search-console/welcome
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It also allows you to see the queries or keywords that users are using to get 
to your website. I highly recommend Search Console.


Like Analytics, it is free to use, but you will have to verify your website within 
Google Search Console. There are a few ways to do this, and the solution 
does depend on the method you used to add Google Analytics. In some 
instances, you will be able to use this to verify your website or add the code 
yourself to your website or use Google Tag Manager.


Google Tag Manager - https://tagmanager.google.com/  

Google Tag Manager is a free tool that allows you to manage and add what 
is known as tags to your website without modifying the code. Tags are 
snippets of code or tracking pixels that you may need as your website grows 
or allows you to do certain things. 


I highly recommend Tag Manager. Once added, you will find many other 
aspects of growing and managing your website are more straightforward 
(such as adding Google Analytics and more) as you continue to grow.


Google Keyword Planner - https://ads.google.com/intl/en_uk/home/
tools/keyword-planner/ 


Google Keyword Planner is another great, free and easy to use tool from 
Google. It will show you a comprehensive list of searches on the Google 
search engine, and there are billions of searches on here every day.


You can use this tool to find popular search terms online and then use some 
of the other tools to drill them down into the most specific phrases you can 
use for your website.


https://tagmanager.google.com/
https://ads.google.com/intl/en_uk/home/tools/keyword-planner/
https://ads.google.com/intl/en_uk/home/tools/keyword-planner/
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Google Trends - https://trends.google.com/trends/?geo=GB 


Google Trends is another free tool that allows you to see search terms, but 
you can see how they trend (or become popular) over time and as the 
season's change.


You may find that it is worth changing your main keywords throughout the 
year. If no one is searching for your terms, it may be worth reconsidering the 
words you are using or changing your product focus altogether. 


Smush Plugin - https://en-gb.wordpress.org/plugins/wp-smushit/  

Smush is a WordPress plugin that allows you to resize, compress and 
optimise your images. The time it takes for your pages to load is a known 
ranking factor with Google, and this website will help you do just that. 


It allows you to compress your images without reducing image quality, 
perfect for reducing page weight and load time.


Mobile Speed Test - https://www.thinkwithgoogle.com/feature/
testmysite/ 


Google now has a mobile-first index, meaning that if your website doesn’t 
perform well on mobile devices, you will struggle to rank on search results. 
To help us understand what matters, Google has released this mobile speed 
test tool. 


All you need to do is enter your website into the box and run the scan to get 
your tailored results. You can then make any necessary changes to help your 
website perform better. 


Bonus: Use Google’s Page Speed Insights too: https://
developers.google.com/speed/pagespeed/insights/ 

https://trends.google.com/trends/?geo=GB
https://en-gb.wordpress.org/plugins/wp-smushit/
https://www.thinkwithgoogle.com/feature/testmysite/
https://www.thinkwithgoogle.com/feature/testmysite/
https://developers.google.com/speed/pagespeed/insights/
https://developers.google.com/speed/pagespeed/insights/
https://developers.google.com/speed/pagespeed/insights/
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Advanced Tools

The following tools are more in-depth and used by professionals in the SEO 
industry every day. They may take a little longer to learn, but once you do, 
the pay-off with be well-worthwhile. Most of these companies are based in 

the US, so any prices may be listed in $USD.


SEMrush - https://www.semrush.com/  

SEMrush is software that allows you to measure your website's visibility and 
research and track keywords, benchmark and track your competition, run 
audits, find and analyse backlinks, and more. 


It is a handy and highly used tool and has a paid subscription plan. You can 
choose to be billed monthly or annually, and the basic version starts at 
$99.95 per month.


SEOMonitor - https://www.seomonitor.com/  

SEOMonitor is a platform that allows you to track and monitor keywords, 
forecast your performance, measure your website visibility, compare 
competitor performance and more.


It is a paid platform and ranges from $68 per month for one website and 300 
keywords to $4,400 per month for 100 websites and 99,000 keywords.


Sistrix - https://www.sistrix.com/  

Sistrix is a toolbox that allows you to measure visibility, keywords and 
rankings, analyse URLs, check performance on results pages, benchmark 
and compare competitor performance, analyse backlinks and more.


It is an excellent tool with various modules depending on what you need, 
each starting at €100 per month.


https://www.semrush.com/
https://www.seomonitor.com/
https://www.sistrix.com/
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GTMetrix - https://gtmetrix.com/  

GTMetrix allows you to measure the time it takes for your website to load, 
how heavy your website is and what the most significant factors affecting 
your speed are. The only caveat I would add is that I do not recommend you 
place much emphasis on the performance scores (which are graded from A - 
F and are essentially meaningless). Instead, it would be best to focus on the 
Page Details section, which includes the actual time in seconds it takes for 
your website to load. 


It offers a free version that allows you to monitor up to three URLs, whereas 
paid versions start from $14.95/month, where you can monitor up to 10 
URLs with additional features.


Majestic - https://majestic.com/   

Majestic allows you to find out who is linking to your website in detail, but it 
also allows you to check your authority. It’s great for small websites and 
business to get to grips with their backlink profile.


You can perform a quick search for free, but to see full details, you need to 
subscribe. Prices start at £39.99 per month.


Ahrefs - https://ahrefs.com/   

Ahrefs allows you to audit your website, explore your competitor websites, 
research your keywords and your backlinks. It is similar to Majestic but 
generally goes into more detail. 


Prices start at $99 each month for one user with five website projects and 
increase to $999 each month for five users with 100 projects. 


https://gtmetrix.com/
https://majestic.com/
https://ahrefs.com/
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Screaming Frog SEO Spider - https://www.screamingfrog.co.uk/seo-
spider/   

Screaming Frog is a website crawler meaning it allows you to input your 
URL, and it will analyse (crawl) every website on your website and present 
results back to you. The crawl will include specific details about your 
content, including page titles and meta descriptions etc., and much more. It 
is one of the crawlers I use and do recommend. 


It has a free version with limited functionality, and the paid version costs 
£149 per year. 


Image Optimisations - multiple  

Image optimisation is invaluable, and there are several tools you can use to 
do this. I will list some of them below for you: 


๏ TinyPNG: https://tinypng.com/


๏ Compress JPEG: https://compressjpeg.com/


๏ Squoosh: https://squoosh.app/


๏ Image Optim (for mac): https://imageoptim.com/mac


๏ Video Smaller: https://www.videosmaller.com/


https://www.screamingfrog.co.uk/seo-spider/
https://www.screamingfrog.co.uk/seo-spider/
https://tinypng.com/
https://compressjpeg.com/
https://squoosh.app/
https://imageoptim.com/mac
https://www.videosmaller.com/
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Track Your Results

You do need to track your results and performance over time and make 
changes accordingly. This means you may have to swap out your keywords 
for ones that are now performing better. Updating your keywords is one way 
you can keep up with and even out-perform your competitors. 


Remember to use Google Analytics and Google Search Console too. I 
cannot recommend these tools enough; they are free and effective ways to 
understand how your website is performing and how customers are using it. 
If you use no others, please make sure you are using these.   


Easily track your results: 

๏ Find the keywords on your website that are the most valuable. These 
should be relevant to your products, have good search volume and low 
competition.  


๏ Find which keywords your competitors are using.


๏ Use one of the SEO tools we mentioned, such as SEMRush, 
SEOMonitor or Sistrix etc.


๏ Add in and monitor your keywords.


๏ Every month record how much traffic or sessions, conversions and 
revenue you are making and compare this over time.


๏ You will begin to see monthly trends that you can take into consideration 
with your planning. Remember that seasonal events will impact, too, so 
you may have to think objectively about these. 
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Once you have this, if you need to make improvements, you can try 
variations on your keywords after researching alternatives and then repeat 
the above steps. 


You can then see which version is performing better.  

This is how you can continue to perform well. If you don’t do this, you are 
letting your competition get ahead of you. 
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New Content SEO Checklist 


Write your content.


Research the most appropriate keywords and update your content 
accordingly - don’t over-optimise or spam your keywords. Remember 
to use semantically related and long-tail variations too.


Is the URL SEO friendly? For example, /new-york-city-guide is much 
better than /?p=123.


Have you updated or checked the title to ensure it conveys your 
content in the best way?


Ensure the page title length is between 50-60 characters in total. This 
is the recommended length by Google. 


Have you added a meta description?


Ensure the meta description is no more than 155 characters long.


Have you checked that your H1 and H2’s etc., have all been set up 
appropriately?


Are you taking advantage of whitespace to help break the content up 
for readers? Headers help with this, along with bullet points and 
avoiding huge paragraphs.


Content Name and Type (Page or Post):
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Have you used images / videos in your content? The use of these can 
help people spend more time on your website and keep them 
engaged in the content.


Have you set a featured image?


Have you added alt text to all images on your website? Some 
websites spam alt text with their target keyword, but this is not the 
best practice. Screen readers use Alt-text for accessibility and Google 
to help them understand the content, so keep this in mind. 


Are you using outgoing links? If you’re citing a source, then link to it. It 
helps users read further into a topic and allows search engines to 
understand relevancy better.


Are you using internal links? Internal linking is a crucial way to 
navigate both users and search engines through your content and 
help to spread link equity to key pages.


Ensure that the images have been optimised (meaning they are not 
excessively large and have had their EXIF data removed. See the tools 
we mentioned earlier for help with this. 


Check how the content looks using Preview and remember to check it 
looks correct on mobile devices.


Publish your content and consider promoting it using ads.


Create backlinks. 


Monitor and track your changes, and update your website over time. 
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About Me 
Hey, I’m Nikki. 


Everything in this guide has been tried and 
tested by myself and others in the industry. 


I work in SEO and have done so for many 
years. Each day I am using WordPress and 
other Content Management Systems so you 
can be confident that I am hands-on with the 
topics covered in this guide.  


I am working with keywords and 
implementing SEO tactics daily. I’m also 
regularly researching and attending events to 
ensure I’m always up to date on the latest 
developments in the industry. 


My work in SEO has delivered brilliant results 
for my clients and continues to do so to this 
day. Results include better visibility, increased 
conversions and higher ROI. 


This is what we’re all after, right? 


I’m confident that if you are new to 
WordPress, this guide will help you get to 
grips with it and set you up for success.

Follow Me:
NikkiRHalliwell

NikkiRHalliwell

NikkiRHalliwell

nikkihalliwell.com

Found This Useful?

buymeacoffee.com/nikkihalliwell 

https://www.facebook.com/NikkiRHalliwell
https://www.buymeacoffee.com/nikkihalliwell
https://twitter.com/NikkiRHalliwell
https://www.instagram.com/nikkirhalliwell/
https://www.nikkihalliwell.com/
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